
Environmental Message Framing 
What does “framing” mean?   Framing involves what ideas/issues/values the message emphasizes or 

brings attention to through images and language to guide the audience interpret the situation in a 

certain way.   

Learning Activity 
Before you go any further in this exploration, take a minute to learn more about framing. 

Go online and search out articles on framing messages.  Don’t limit yourself to ONLY environmental 

messages.  Look at how other fields use these ideas.  Try a few of these search variations, or make up 

one of your own.  Skim through a selection of the articles in your search results to get some ideas on 

framing: 

 how to frame messages 

 framing environmental messages 

 framing effective messages 

 powerful environmental messages 

 persuasive environmental messages 

 environmental messages that work 

Decoding Frames 

The following photos deliver environmental messages.  Look at each one and think about: 

 How does each message define the problem, define the solution, and motivate you to act 

and/or explain why you should act?   

 What tools for action does the message provide?   

 Are you empowered to do something?  If so, what are you empowered to do and how did the 

message achieve that? If not, why not? 

 



 

  



 

 



 

 

Learning Activity 
In the discussion forum for this course and this topic, write a short reflection on one of these messages, 

and how they are framed.  Identify which photo you are referring to, and use the following questions to 

guide your response:  

 How does each message define the problem, define the solution, and motivate you to act 

and/or explain why you should act?   

 What tools for action does the message provide?   

 Are you empowered to do something?  If so, what are you empowered to do and how did the 

message achieve that? If not, why not? 

Often with environmental messages, the frames are information intensive and focused on problems 

without giving the audience tools to act.   


