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Á Complex 

o Interconnected 

o Aggregate effects 

o Conflicting reports on problems and solutions 

Á Long-term / delay in visible consequences  

Á Distance between action and consequence 

Á Focus on degradation 

o Human created ς ǿŜΩǊŜ ŘƻƛƴƎ something  



Á How do we frame environmental messages? 











Á Altruism:  άŦŜŜƭƛƴƎ ƻǊ ŀŎǘƛƴƎ ƻƴ ōŜƘŀƭŦ ƻŦ ǘƘŜ ǿŜƭŦŀǊŜ 
of others in cases where self-interest could not be 
ƛƴǾƻƭǾŜŘέ όYŀǇƭŀƴ нллл) 

 

Á Self-ǘǊŀƴǎŎŜƴŘŜƴŎŜΥ  Ǝƻŀƭǎ ǘƘŀǘ άǘǊŀƴǎŎŜƴŘ ǘƘŜ 
ƛƴŘƛǾƛŘǳŀƭΣ ŀƴŘ ƛƴǎǘŜŀŘ ΨǇǊƻƳƻǘŜ ǘƘŜ ƛƴǘŜǊŜǎǘǎ ƻŦ 
ƻǘƘŜǊ ǇŜǊǎƻƴǎ ŀƴŘ ǘƘŜ ƴŀǘǳǊŀƭ ǿƻǊƭŘΩέ ό{ŎƘǳƭǘȊ ŀƴŘ 
Zelezny 2003; Schwartz 1994) 

 



Á άDƻƻŘέ ƳƻǘƛǾŜǎ Ґ άƎƻƻŘέ outcomes 

Á Self-interest or self-enhancing values cannot 
ǇǊƻƳƻǘŜ άǇǊƻ-ŜƴǾƛǊƻƴƳŜƴǘŀƭ ōŜƘŀǾƛƻǊέ 

Á Altruism and self-interest cannot both be present 

 



Á άThe requirement of receiving no benefit from 
ƻƴŜΩǎ ŀŎǘƛƻƴ ŀƴŘ ǘƘŜ ƛƴŎƭƛƴŀǘƛƻƴ ǘƻ ŜƴǎƘǊƛƴŜ 
sacrifice as a paradigmatic environmental virtue 
communicate a powerful, if unintended, message, 
namely that environmentally responsible behavior 
inherently leads to a reduction in quality of lifeέ 
(Kaplan 2000:  494). 



Á !ǎǎƻŎƛŀǘŜǎ άǇǊƻ-ŜƴǾƛǊƻƴƳŜƴǘŀƭ ōŜƘŀǾƛƻǊέ ǿƛǘƘ 
sacrifice and a decrease in quality of life 
o Environmental action framed in terms of giving up X in 

order to solve environmental problem Y 

 

Á Activates defense mechanisms 
o Denial, rational distancing, apathy, and delegation 

(Opotow and Weiss 2000) 

 



Á Broad problems and information intensive  

 

Á Implications 

o Sense of apathy and helplessness 

o Lack of empowerment  

o What difference can I really make? 



Á Realization of increased quality of life? 

o Ecological systems support what we value 

 

Á Empowerment? 

o Our actions can make a difference 

o We can create positive change nearby 
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Source:  Sustainable Landscape Series, University of Minnesota 
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Household Fertilizer Nitrogen 
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Adult age 

Social psychological factors 

Social norms  
General evaluation  
Perceived capability 

Biophysical factors 

Year house built  

Nelson et al., in review, PNAS 


